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MMoonnrrooee  TToowwnnsshhiipp  SScchhoooollss  
Mission and Goals 

 

Mission 

 
The mission of the Monroe Township School District, a unique multi-generational community, is to 
collaboratively develop and facilitate programs that pursue educational excellence and foster 
character, responsibility, and life-long learning in a safe, stimulating, and challenging environment to 
empower all individuals to become productive citizens of a dynamic, global society. 
 

Goals 
 

To have an environment that is conducive to learning for all individuals. 
 
To have learning opportunities that are challenging and comprehensive in order to stimulate the 
intellectual, physical, social and emotional development of the learner. 
 
To procure and manage a variety of resources to meet the needs of all learners. 
 
To have inviting up-to-date, multifunctional facilities that both accommodate the community and are 
utilized to maximum potential.  
 
To have a system of communication that will effectively connect all facets of the community with the 
Monroe Township School District. 
 
To have a staff that is highly qualified, motivated, and stable and that is held accountable to deliver a 
safe, outstanding, and superior education to all individuals. 
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INTRODUCTION, PHILOSOPHY OF EDUCATION, AND EDUCATIONAL GOALS 

 
Philosophy 

 
Any successful writing class develops and enhances the student’s ability to communicate with an audience.  When an individual 

writes for television and radio he/she learns to effectively communicate a variety of messages to a variety of audiences.  This classroom 
is a place where students are given the tools and structure necessary to write for broadcast media and then encouraged to discover 
their own voice.  Students develop strategies for prewriting, analyzing, and revising.  For example, roundtable critique sessions are built 
into the writing process and concluding panel discussions are part of every project.  While students are given opportunities to analyze 
and learn from professional examples, they also learn the importance of sharing their own work and vision.  This is particularly 
important, as the Writing for Television and Radio student can directly transfer these skills to other classes and ultimately to a career in 
communications. 
 
 
 

 
Educational Goals 

 
Upon completion of this course, the student will be able to: 
 

 Identify audiences and understand the role they play in writing for television and radio. 

 Interpret, create, and convey messages and stories. 

 Understand and utilize the structure and style of a variety of scripts. 

 Use a variety of strategies to develop and express his/her own voice and vision. 

 Transfer the skills they learn to other classes and to a career in communication 
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New Jersey State Department of Education 
Core Curriculum Content Standards 

 
 
A note about Standards and Cumulative Progress Indicators: 
 
The Cumulative Progress Indicators (CPI's) referenced in this curriculum guide refer to the standards for Language Arts Literacy, 
Technological Literacy, Career Education, and Consumer, Family, and Life Skills, and Visual and Performing Arts and may be found in 
the Curriculum folder on the district servers.  A complete copy of the new Core Curriculum Content Standards for Technological 
Literacy, Career Education, and Consumer, Family, and Life Skills, and Visual and Performing Arts may also be found at:  
http://www.nj.gov/education/aps/cccs/lal/ 

http://www.nj.gov/education/cccs/s9_career.pdf 

http://www.state.nj.us/njded/cccs/s8 tech.pdf 

http://www.state.nj.us/njded/aps/cccs/arts/standards.htm 

 
 
 
 

http://www.state.nj.us/njded/aps/cccs/arts/standards.htm
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Writing for Television and Radio 
 

Scope and Sequence 
 

Big Ideas: Audience, Message and Story, Structure and Style, Voice and Vision 

Quarter I 
I. Radio vs. Television 
 a.  Message & Story:  Recognize that both television and radio can convey 
      the same messages. 
 b.  Structure & Style:  Understand audio and video.  Understand and utilize 
      terminology associated with radio and television.  Differentiate between 
      radio and television scripts. 
 c.  Voice & Vision:  Describe how a vision can be conveyed through sound.  
      Create a visual image using only sounds.  

II. Public Service Announcements and Commercials 
 a.  Message & Story:  Compare and contrast PSAs and commercials 
 b.  Structure & Style:  Identify the Steps of Persuasion.  Understand the  
      types of formats and appeals and how they are used.  Utilize          
      script formats specific to radio and television commercials and PSAs.  
      Critique their own work and the work of others. 
 c.  Voice & Vision:  Create commercials and PSAs for radio and television. 
 d.  Audience:  Understand what a Target Audience is and how to identify    
      a Target Audience.  Determine how their writing will persuade a Target 
      Audience. 

Quarter II 
III. Interviews 
 a.  Message & Story:  Identify the purposes of broadcast interviews 
 b.  Structure & Style:  Differentiate the various types of broadcast    
      interviews.   Understand the process of researching and writing an  
      interview.  Evaluate open-ended and closed-ended questions.  Critique 
      their own work and the work of others. 
 c.  Voice & Vision:  Construct questions for various types of interviews.    
      Create and conduct an interview of a real person 
 d.  Audience:  Determine the role an audience takes in creating an   
      interview.   

IV. Broadcast News 
 a.  Message & Story:  Identify the purposes and types of broadcast news. 
 b.  Structure & Style:  Differentiate print and broadcast news.  Understand 
      broadcast news writing guidelines.  Critique their own work and the work 
      of others. 
 c.  Voice & Vision:  Write a broadcast news story 
 d.  Audience:  Explain the significance of a Target Audience when writing 
      broadcast news. 
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Quarter III 
V. Children’s Educational Television 
 a.  Message & Story:  Identify the purposes and characteristics of children’s 
      educational  television programming. 
 b.  Structure & Style:  Analyze the ways different programs convey   
      information.  Understand and apply guidelines for writing for children’s 
      educational television.  Critique their own work and the work of others. 
 c.  Voice & Vision:  Create and present a children’s educational television 
      segment. 
 d.  Audience:  Identify the specific audience considerations that apply when 
      writing for children.  Utilize audience information in writing. 

VI. Comedy 
 a.  Message & Story:  Analyze the characteristics of “funny.” 
 b.  Structure & Style:  Understand different styles of comedy.  Critique their 
      own work and the work of others. 
 c.  Voice & Vision:  Create and present a comedy sketch. 
 d.  Audience:  Utilize audience information in writing. 

Quarter IV 

VII. Drama 
 a.  Message & Story:  Understand what makes a good story well told.   
      Develop empathetic characters.  Analyze examples of good stories well 
      told. 
 b.  Structure & Style:  Identify and utilize three-act structure.  Analyze  
      examples of three-act structure. Critique their work and the work of  
            others 
 c.  Voice & Vision:  Create a monologue or dialog utilizing original   
      characters. 

VIII. Screenplay 
 a.  Structure & Style:  Identify the characteristics and significance of the  
      screenplay script format.  Utilize the screenplay format. 
 b.  Voice & Vision:   Design an original comedy or drama utilizing the skills 
      and understandings developed in previous units. 
 c.  Audience:  Write the story with the audience in mind. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision 

Topic: Radio vs. Television 

Goal 1: The student will be able to compare and contrast radio and television messages and scripts. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

1 1.1. relate broadcast media to 
his or her own life. 

1.2. recognize that both 
television and radio can 
convey the same messages. 

1.3. understand and utilize       
terminology associated with 
radio and television. 

1.4. differentiate between       
radio and television scripts. 

 (3.5.12.A.4, 3.5.12.B.4) 

Essential Questions: 

 Why write for television and radio? 

 

 How are hearing a message and seeing a 
message the same?  How are they different? 

 

 Is one component (audio or video) more important 
than the other?  Why/Why not? 

 

Enduring Understandings: 

 When skillfully created, the same messages can be 
conveyed using only sound, only visuals, or a 
combination of both. 

 

Sample Conceptual Understandings: 

 

 Audio is what we hear; video is what we see. 

 

 

Learning Activities: 

(Knowledge, Comprehension, Analysis) 

 Class discussion of Journal Entry topic: 
Why write for television and radio?  How 
does the writing for television and radio 
affect your life? 

 After reading two scripts on the same topic, 
students independently deduce which is for 
radio and which is for television.  Partners 
discuss their answers; then students 
present findings to the class.  Students 
explain why/how they’ve reached their 
conclusions.  Teacher reinforces findings 
and further explains differences and 
similarities of television and radio scripts. 

 Course objectives and expectations can 
also be addressed during this class. 

 

Assessment Models:  

 Journal entries: Why write for television and 
radio?  How does the writing for television 
and radio affect your life? 

 Class participation 

 

Additional Resources: 

 Handouts/readings 

 Script examples 

 Class notes / Vocabulary list 

 



 11 

S
u

g
g

e
s
te

d
 d

a
y
s
 o

f 

In
s
tr

u
c
ti

o
n

 
Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision 

Topic: Radio vs. Television 

Goal 1: The student will be able to compare and contrast radio and television messages and scripts. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio/ 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision 

Topic: Radio vs. Television 

Goal 2: The student will be able to convey a message using only sound. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

1 2.1. describe how a vision can 
be conveyed through sound.   

2.2. create a visual image using 
only sounds. 

2.3. communicate and work 
within a small group. 

 (1.4.12.B, 3.2.12.A.3, 
3.2.12.D.1&7, 3.5.12.C.3, 9.212.C) 

 

Essential Questions: 

 How can a visual image be conveyed through other 
senses? 

 How are hearing a message and seeing a 
message the same?  How are they different? 

 Does the way we receive a message affect the 
message? 

 

Enduring Understandings: 

 When skillfully created, the same messages can be 
conveyed using only sound, only visuals, or a 
combination of both. 

 

Learning Activities: 

(Comprehension, Application, Analysis, Synthesis, 
Evaluation) 

 Class watches/listens to a radio 
commercial/PSA and a television 
commercial/PSA on the same topic and 
discusses the differences and similarities 
between the two.  Students discuss which 
one they thought was more effective and 
why.  Teacher facilitates the discussion. 

 

Assessment Models: 

 Small student groups pretend they are radio 
writing teams.  Provide each team with a 
picture or group of pictures.  Students write 
30 seconds of sound description and/or 
dialog to convey those images to the rest of 
the class.  As teams present their scripts, 
the teacher and class listen and fill out 
rubrics regarding the effectiveness of the 
images conveyed.  Discuss what worked 
well and how the scripts could be improved. 

 Class participation 

 

Additional Resources: 

 A/V examples 

 Handouts/readings 

 Script examples 

 Class notes / Vocabulary list  
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio/ 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision 

Topic: Radio vs. Television 

Goal 2: The student will be able to convey a message using only sound. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style,  Audience 

Topic: Public Service Announcements and Commercials 

Goal 3: The student will be able to identify the elements and purpose of a Public Service Announcement. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

2 3.1. compare and contrast PSAs 
and commercials. 

3.2. identify the Steps of 
Persuasion. 

3.3. understand the types of 
formats and appeals and 
how they are used. 

(3.5.12.A.3, 3.5.12.B.2, 3.5.12.C.3)  

 

Essential Questions: 

 How do effective writers influence an audience? 

 What makes a good Public Service 
Announcement? 

 Why write PSAs? 

 

Enduring Understandings: 

 A writer must know the purpose and audience 
before beginning the writing process. 

 There are many tools used to persuade an 
audience. 

 

Sample Conceptual Understandings: 

 The purpose of a PSA is to persuade an audience 
to take action.  However, unlike commercials, 
PSAs are NOT selling something.  They are 
considered to be for the “public good.” 

 Steps of Persuasion: get audience attention, keep 
audience attention, present a problem or issue, 
present a solution, appeal to audience to take 
action 

 Types of appeals: Ethical, Emotional, Logical 

 

 

 

Learning Activities: 

(Knowledge, Comprehension, Application) 

 Class listens to two radio productions, a 
commercial and a PSA.  Class compares 
and contrasts the two productions, 
compiling similarities and differences on the 
board.  Class determines what each 
production is (commercial or PSA).  
Teacher facilitates discussion and fills in 
missing information where necessary. 

 Through handouts and verbal explanation, 
teacher further defines PSAs. 

 As students listen to the PSA a second 
time, they think about and write what the 
PSA did to persuade them.  Discuss 
student responses. 

 Through handouts, examples, and verbal 
explanation, the teacher introduces the five 
Steps of Persuasion and types of appeals.  
The class listens to the PSA once more and 
breaks down how the five Steps of 
Persuasion are used.  

 

Assessment Models:  

 As students listen to several other PSAs 
they identify the Steps of Persuasion and 
determine the types of appeals used in 
each. 

 Class participation 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style,  Audience 

Topic: Public Service Announcements and Commercials 

Goal 3: The student will be able to identify the elements and purpose of a Public Service Announcement. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

Additional Resources: 

 Handouts/readings 

 A/V examples 

 Class notes / Vocabulary list 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 4: The student will be able to understand Target Audiences. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

2 4.1. understand what a Target 
Audience is and how to 
identify a Target Audience. 

4.2. determine how his or her 
writing will persuade a 
Target Audience. 

(3.5.12.A.1-3, 3.2.12.D.7)   

 

Essential Questions: 

 Does audience matter to a writer? 

 Who is my audience? 

 

Enduring Understandings: 

 Knowing your audience is key to communicating 
your message. 

 Audience characteristics influence how writers 
convey their messages. 

 

Sample Conceptual Understandings: 

 It is best to write the way you would talk to your 
Target Audience when writing for television and 
radio. 

 The best way to know if you’ve written the way you 
 speak is to read your work out loud. 

 Demographics are audience characteristics such 
as age, gender, income, etc. 

 

 

 

Learning Activities: 

(Knowledge, Comprehension, Application, Analysis) 

  “The Price is Right” activity: Students 
individually create a list of the commercials 
and PSAs (products and topics) they think 
would be on during the TV show, “The Price 
is Right.”  Compile list on board and discuss 
how and why the class made the 
deductions they did.  After watching a few 
breaks from the show, make necessary 
changes to the list and discuss the reasons 
for the changes. 

 Class discussion of Journal Entry topic:  
Does audience matter to a writer?  Why? 

 Through lecture, examples, readings, and 
group discussion, students are introduced 
to the concept of Target Audience. 

 Through lecture, examples, readings, and 
group discussion, students are introduced 
to the concept of demographics. 

 Class listens to series of PSAs and 
identifies the likely Target Audience of each 
(using demographics in responses) 

 

Assessment Models:  

 Journal entry: Does audience matter to a 
writer?  Why? 

 Class participation 

 Homework analysis: Using a form provided, 
students determine the demographics of 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 4: The student will be able to understand Target Audiences. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

the TV show of their choice. 

 

Additional Resources: 

 A/V examples 

 Handouts/readings 

 Class notes / Vocabulary list 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 5: The student will be able to create and develop a Public Service Announcement for radio. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

7 5.1. create a Public Service 
Announcement for radio. 

5.2. utilize script format specific 
to radio PSAs and 
commercials. 

5.3. assess and revise his or her 
writing. 

5.4. communicate and work 
within a small group. 

5.5. critique his or her own work 
and the work of others. 

(1.4.12.B, 3.2.12.A.2-6, 3.2.12.A.8 
& 9, 3.2.12.C.1 & 5, 3.2.12.D.1 & 
7, 9.2.12.B & C) 

 

 

Essential Questions: 

 What makes a good PSA? 

 How can I help my audience understand my 
message? 

 

Enduring Understandings: 

 There are many methods and tools a writer can 
use to influence an audience. 

 Assessment and revision are keys to effective 
writing. 

 

Sample Conceptual Understandings: 

 Peer feedback 

 Self-assessment 

 Examples of audio: music, sound effects (SFX), 
dialog, narration, natural sound (nat sound) 

 

 

Learning Activities:  

(Knowledge, Application, Synthesis, Evaluation) 

 Through readings, script samples, and 
cooperative learning activity, students are 
introduced to important concepts and terms 
related to radio script format and scripting 
sound (e.g. sound effects, music bed, etc.). 

 After looking at a radio PSA script, class 
listens to the PSA.  Students identify steps 
of persuasion, appeal, target audience, as 
well as how the new format and sound 
concepts are applied. 

 Individually or in small groups, students 
brainstorm a list of potential topics for an 
original PSA.  After getting peer and 
teacher feedback on their lists, students 
develop one idea for their original PSA. 

 As students write their PSAs, they regularly 
share feedback with peers and teacher.   
Recommended modes of feedback include 
roundtable discussion, feedback forms and 
checklists. 

 If students are required to produce their 
PSAs, the teacher will provide an 
explanation and guided practice of basic 
audio equipment and its use. 

 Final critique session should include a 
panel discussion of PSA presentations. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 5: The student will be able to create and develop a Public Service Announcement for radio. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

 

Assessment Models:  

 Students write a PSA for radio that 
effectively appeals to their audience to take 
a specific course of action and uses proper 
radio script format.  It is recommended that 
final scripts be graded using a rubric with 
the following categories: steps of 
persuasion, effectiveness of appeal, 
mechanics, format, and timing. 

 It is recommended that a first draft be 
graded using a rubric. 

 Students produce and/or present their 
PSAs to the class.  

 Using forms designed for this purpose, 
students critique their PSAs and the PSAs 
of their peers. 

 Panel discussion 

 Class participation 

 

Additional Resources: 

 Handouts/readings 

 Class notes / Vocabulary list 

 Audio production equipment 

 Compact Discs 

 Laptop computers 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 5: The student will be able to create and develop a Public Service Announcement for radio. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision 

Topic: Radio vs. Television 

Goal 6: The student will be able to understand and utilize terminology and concepts associated with 
television. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

2 6.1. recognize that both 
television and radio can 
convey the same messages. 

6.2. understand and utilize       
terminology associated with  
television. 

6.3. differentiate between       
radio and television scripts. 

6.4. utilize script format specific 
to television. 

(3.5.12.A.3, 3.5.12.B.3-4, 
3.5.12.C.3-4) 

Essential Questions: 

 Who affects a writer’s message before it reaches 
an audience? 

 What can we communicate through television? 

 

Enduring Understandings: 

 There are many methods and tools a writer can 
use to convey a message. 

 There are many factors that can influence a writer’s 
intent. 

 

Sample Conceptual Understandings: 

 Fields of View: EWS, WS, MS, CU, ECU 

 Storyboard – as series of key visualization points 
or individual shots accompanied by audio 
information.  A good storyboard offers immediate 
clues to certain production requirements, such as 
general location, camera position, talent actions, 
etc. includes shot drawing, description of action, 
audio, camera, timing and any other necessary 
information. 

 A writer’s message is affected by directors, editors, 
etc. 

 

Learning Activities: 

(Knowledge, Comprehension, Application, 
Synthesis, Evaluation) 

 Class discussion:  How would your PSA be 
different if written for television?  Compare 
and contrast PSAs for TV and radio.  
Teacher facilitates discussion, filling in key 
elements where necessary. 

 Through professional and student 
examples, handouts, and lecture, students 
are introduced to the different fields of view 
used in television and their purposes. 

 Through examples, handouts, and lecture, 
students are introduced to the storyboard 
format used in television, its purpose, and 
specific elements used in this format (e.g. 
drawing, description of action, etc.). 

Assessment Models:  

 Students imagine they are writers for a 
television production company.  Students 
storyboard a short scenario (assigned by 
the teacher) using complete and proper 
terminology. 

 Class participation:  In a peer review 
session of the storyboard assignment, class 
should discuss the different interpretations 
of the same scenario and the different 
meanings created by each. 

 

Additional Resources: 

 Handouts/readings 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision 

Topic: Radio vs. Television 

Goal 6: The student will be able to understand and utilize terminology and concepts associated with 
television. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

 Class notes / Vocabulary list 

 A/V examples 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 7: The student will be able to create and develop a Public Service Announcement for television. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

7 7.1. identify the Steps of 
Persuasion. 

7.2. understand the types of 
formats and appeals and 
how they are used. 

7.3. utilize script formats specific 
to television. 

7.4. create PSAs for television 

7.5. identify a Target Audience 

7.6. determine how his or her 
writing will persuade a 
Target Audience. 

7.7. critique his or her own work 
and the work of others. 

(1.4.12.B, 3.2.12.A.2-6, 3.2.12.A.8 
& 9, 3.2.12.C.1 & 5, 3.2.12.D.1 & 
7, 9.1.12.B, 9.2.12.B & C) 

Essential Questions: 

 What makes a good PSA? 

 How can I help my audience understand my 
message? 

 

Enduring Understandings: 

 There are many methods and tools a writer can 
use to influence an audience. 

 Assessment and revision are keys to effective 
writing. 

 

Sample Conceptual Understandings: 

 Peer feedback 

 Self-assessment 

 Storyboard 

 

 

 

Learning Activities:  

(Comprehension, Application, Analysis, Synthesis, 
Evaluation) 

 After looking at a television PSA example,   
students identify steps of persuasion, 
appeal, target audience, and use of fields of 
view. 

 Students determine how they can apply 
their radio PSA topics to television. 

 As students write their PSAs, they regularly 
share feedback with peers and teacher.   
Recommended modes of feedback include 
roundtable discussion, feedback forms and 
checklists. 

 Final critique session should include a 
panel discussion of PSA presentations. 

 If possible, it is recommended that the class 
work as a television crew to produce one of 
the student PSAs on video.  The PSA most 
suitable for our environment and production 
resources should be produced using simple 
in-camera editing.  Teacher will instruct 
where necessary and facilitate throughout 
the production. 

 

Assessment Models:  

 Students write a PSA for television that 
effectively appeals to their audience to take 
a specific course of action and uses proper 
television format.  It is recommended that 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 7: The student will be able to create and develop a Public Service Announcement for television. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

final PSAs be graded using a rubric with the 
following categories: steps of persuasion, 
effectiveness of appeal, mechanics, format, 
and timing. 

 It is recommended that a first draft be 
graded using a rubric. 

 Students present their PSAs to the class.  If 
possible, storyboards should be projected 
for better viewing and explanation.  

 Using forms designed for this purpose, 
students critique their PSAs and the PSAs 
of their peers. 

 Panel discussion 

 Class participation 

 

Additional Resources: 

 Handouts/readings 

 Class notes / Vocabulary list 

 Storyboard templates 

 Video & audio equipment 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 7: The student will be able to create and develop a Public Service Announcement for television. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style 

Topic: Public Service Announcements and Commercials 

Goal 8: The student will be able to identify the specific formats used in television commercials. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

1 8.1. compare and contrast PSAs 
and commercials. 

8.2. identify a Target Audience. 

8.3. identify formats specific to 
television commercials and 
how they are used. 

(3.5.12.B.2-3, 3.5.12.C.3) 

Essential Questions: 

 What makes a good commercial? 

 How do commercials differ? 

 

Enduring Understandings: 

 There are many ways to approach the same topic 
or to sell the same product. 

 

Sample Conceptual Understandings: 

 The goal of a commercial is to get an audience to 
spend money on their product (i.e. “commerce”). 

 Television commercial formats: straight sell, 
testimonial, dramatization, humor, music, format 
combinations 

 

 

Learning Activities: 

(Knowledge, Comprehension, Application, Analysis) 

 Review the differences and similarities 
between PSAs and commercials. 

 Through cooperative learning activity, 
examples, handouts, and lecture, students 
are introduced to the various formats used 
in television commercials.  Class discusses 
how and why those formats are used. 

 

Assessment Models:  

 Students describe their favorite 
commercials and identify the formats they 
employ. 

 Homework analysis: students watch several 
commercials and determine the formats, 
appeals, and target audience of each.  
Students elaborate by explaining how they 
reached their conclusions.  Assignments 
should be discussed in class to check for 
student understanding. 

 Class participation 

 

Additional Resources: 

 Handouts/readings 

 A/V examples 

 Class notes / Vocabulary list 

 

NOTE:  The assessment models provided in this 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Ideas: Message & Story, Structure & Style 

Topic: Public Service Announcements and Commercials 

Goal 8: The student will be able to identify the specific formats used in television commercials. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 

 



 28 

 
S

u
g

g
e
s
te

d
 d

a
y
s
 o

f 

In
s
tr

u
c
ti

o
n

 
Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Idea: Message & Story, Audience 

Topic: Public Service Announcements and Commercials 

Goal 9:  The student will be able to identify and research products and audiences for television 
commercials. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

2 9.1. understand the significance 
of research in writing 
commercials.  

9.2. create commercials for 
television. 

9.3. identify his or her target 
audience. 

(3.2.12.A.2-3 & 7, 3.2.12.D.1, 
3.5.12.B.2, 9.2.12.B & C) 

 

Essential Questions: 

 How can research help us as writers? 

 

Enduring Understandings: 

 Knowing your product and your audience are 
crucial to writing an effective commercial. 

 

Learning Activities: 

(Application, Analysis, Evaluation) 

 Class discussion: students share a 
commercial they found effective and 
possibly influenced them to buy or do 
something.  Why do you think this 
commercial affected you?  Do you think the 
writer feels the same way about the product 
as you?  What did the writer know going 
into the writing process? 

 Through handouts and class discussion, 
students are introduced to product and 
market research. 

 Based on student responses about 
products they use, break class into small 
groups comprised of “product experts” and 
those who are unfamiliar with particular 
products.  By interviewing “experts,” 
students find out as much as they can 
about products they know nothing about.  
Class discusses how this activity informed 
them or influenced their opinions about a 
particular product.  How could this help if 
you were asked to write a commercial 
about a product you don’t use or purchase? 

 

Assessment Models:  

 Students research products about which 
they have little knowledge or familiarity.  It 
is recommended that students address the 
following: product identification and 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Idea: Message & Story, Audience 

Topic: Public Service Announcements and Commercials 

Goal 9:  The student will be able to identify and research products and audiences for television 
commercials. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

description, product/company history, 
pricing and point of sale, as well as logos 
and images of the product.  Through 
interviews with friends, family, co-workers, 
etc., students should also conduct market 
research and determine the appropriate 
demographic for their assigned products. 

 

Additional Resources: 

 Media Center 

 Handouts/readings 

 Examples 

 Class notes 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 10: The student will be able to create and develop a television commercial. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

7 10.1 utilize script formats specific 
to television. 

10.2 effectively use specific 
formats and appeals. 

10.3 create commercials for 
television. 

10.4 determine how his or her 
writing will persuade a Target 
Audience. 

10.5 critique his or her own work 
and the work of others. 

(1.4.12.B, 3.2.12.A.2-6, 3.2.12.A.8 
& 9, 3.2.12.C.1 & 5, 3.2.12.D.1 & 
7, 9.1.12.B, 9.2.12.B & C) 

Essential Questions: 

 What do I have to say that could influence an 
audience? 

 What is the best way to tell my audience what I 
have to say? 

 

Enduring Understandings: 

 There are many methods and tools a writer can 
use to influence an audience. 

 Assessment and revision are keys to effective 
writing. 

 

Sample Conceptual Understandings: 

 Two-column script format 

 

 

 

Learning Activities: 

(Knowledge, Application, Synthesis, Evaluation) 

 Through examples, handouts, and class 
discussion, students are introduced to the 
two-column script format, its purpose, and 
specific characteristics of this format. 

 As students write their commercials, they 
regularly share feedback with peers and 
teacher.   Recommended modes of 
feedback include roundtable discussion, 
feedback forms and checklists. 

 Final critique session should include a 
panel discussion of commercial 
presentations. 

 If possible, it is recommended that the class 
work as a television crew to produce one of 
the student commercials on video.  The 
commercial most suitable for the learning 
environment and production resources 
should be produced using simple in-camera 
editing.  Teacher will instruct where 
necessary and facilitate throughout the 
production. 

 

Assessment Models:  

 Students imagine they are writers for an 
advertising agency.  Using the two-column 
script format, students write a commercial 
for television that effectively appeals to their 
audience.  It is recommended that final 
commercials be graded using a rubric with 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 10: The student will be able to create and develop a television commercial. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

the following categories: steps of 
persuasion, effectiveness of appeal, 
mechanics, format, and timing. 

 It is recommended that a first draft be 
graded using a rubric. 

 Students present commercials to the class.  
It is recommended that students have the 
option of using a variety of methods to 
present their commercials (e.g. skits with 
props, videotaping, PowerPoint, etc.)  

 Using forms designed for this purpose, 
students critique their commercials and the 
commercials of their peers. 

 Panel discussion 

 Class participation 

 

Additional Resources: 

 Handouts/readings 

 Class notes / Vocabulary list 

 Video & audio equipment 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 - 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Public Service Announcements and Commercials 

Goal 10: The student will be able to create and develop a television commercial. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style 

Topic: Interviews 

Goal 11:  The student will be able to identify the purposes and questioning strategies of broadcast 
interviews. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI’s) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

2 11.1. identify the purposes of  
  broadcast interviews. 

11.2. differentiate the various  
  types of broadcast   
  interviews. 

11.3. understand the process of 
  researching and writing an 
  interview. 

11.4. evaluate open-ended and 
  closed-ended questions. 

11.5. construct questions for  
  various types of   
  interviews. 

11.6. determine the role an  
  audience takes in creating 
  an interview. 

( 3.2.12.A.2-4, 3.2.12.D.1) 

  

Essential Questions: 

 What can we learn by talking to people? 

 Does everyone have an interesting story to tell? 

 

Enduring Understandings: 

 An effective interview engages the audience. 

 Asking the right questions can provide infinite 
information. 

 

Sample Conceptual Understandings: 

 Pre-interviewing prepares the interviewer to ask 
questions more effectively. 

 Open-ended questions elicit a more 
conversational, complete, and interesting answer.  
Closed-ended questions simply elicit basic 
information. 

 

 

 

 

Learning Activities: 

(Comprehension, Application, Analysis, Synthesis) 

 After watching two professional interviews, 
class compares and contrasts them.  
Through further examples and class 
discussion, students clarify the different 
types and purposes of broadcast 
interviews. 

 Class analyzes a professional studio 
interview for its questions and consequent 
responses.  Class also analyzes the 
introduction and closing of the interview. 

 Through further examples and class 
discussion, students differentiate and 
understand the purposes of open-ended 
and closed-ended questions. 

 Through examples and teacher 
explanation, students understand the “pre-
interview” and subject research. 

Assessment Models:  

 Based on either an actual volunteer (e.g. 
another teacher, principal, etc.) or a person 
featured in a news story, students work as 
a class or in groups to conduct a pre-
interview or preliminary research and to 
develop appropriate questions for a 
hypothetical television interview.  Students 
also develop an introduction and closing for 
the interview.  Teacher guides and 
facilitates the entire process.  Upon 
completion, teacher and students assess 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style 

Topic: Interviews 

Goal 11:  The student will be able to identify the purposes and questioning strategies of broadcast 
interviews. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI’s) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

the questions, introduction and closing. 

 Class participation 

 

Additional Resources: 

 Handouts / readings 

 Class notes / Vocabulary list 

 A/V examples 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Interviews 

Goal 12:  The student will be able to create and conduct an effective broadcast interview. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

5 12.1. create and conduct an 
interview of a real person. 

12.2. determine the role an 
audience takes in creating 
an interview. 

12.3. critique his or her own 
work and the work of 
others. 

(1.4.12B, 3.2.12.A.2-5 & 8-9, 
3.2.12.D.1 & 7, 3.5.12.A.3, 
3.5.12.B.3, 3.5.12.C.1 & 3-4, 
9.1.12.B, 9.2.12.B-C) 

Essential Questions: 

 What makes a good interview? 

 Does everyone have an interesting story to tell? 

 

Enduring Understandings: 

 An effective interview engages the audience. 

 Asking the right questions can provide infinite 
information. 

 

Sample Conceptual Understandings: 

 Introduction and closing 

 

 

 

 

Learning Activities: 

(Application, Synthesis, Evaluation) 

 Through Anticipatory Activity, class reviews 
broadcast interview strategies and 
procedures. 

Assessment Models:  

 Class participation 

 Students imagine they are a television 
news anchor such as Barbara Walters or 
Matt Lauer (the type of interviewer will vary 
based on the target audience).  Each 
student conducts a pre-interview and a 
television interview of a fellow student.  
Students will also write an introduction and 
closing to their interviews.  If possible, 
students may arrange to interview a school 
employee.  It is recommended that 
interviews be videotaped and meet specific 
time requirements.  It is recommended that 
interviews be graded using a rubric with the 
following categories: introduction & closing, 
question content, question structure, 
delivery, and timing. 

 Using forms designed for this purpose, 
students critique their interviews and the 
interviews of their peers. 

 Panel discussion 

 

Additional Resources: 

 Handouts 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Interviews 

Goal 12:  The student will be able to create and conduct an effective broadcast interview. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

 Class notes / Vocabulary list 

 Note cards 

 Video & audio equipment 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Audience 

Topic: Broadcast News 

Goal 13: The student will be able to understand broadcast news writing characteristics and guidelines. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

2 13.1. identify the purposes and 
types of broadcast news. 

13.2. differentiate print and 
broadcast news. 

13.3. understand broadcast 
news writing guidelines. 

(3.5.12.A.2-4, 3.5.12.B.2-3, 
3.5.12.C.2-3) 

Essential Questions: 

 How does the medium dictate the message? 

 How is spoken language different from written 
language? 

 

Enduring Understandings: 

 Writing style varies based on purpose and media. 

 

Sample Conceptual Understandings: 

 Main constraints of broadcast news writing: time 
and necessity for clarity on first listen. 

 Broadcast news writing guidelines (e.g. simple 
sentence structure, conversational, active verbs, 
etc.) 

 News lead 

 News story tease 

 

 

 

Learning Activities: 

(Knowledge, Comprehension, Application, Analysis) 

 After reading a newspaper article, each 
student verbally retells the main points of 
the story to a classmate in a given amount 
of time (e.g. 1 minute).   When the exercise 
is complete, students share what they felt 
was difficult or enlightening about the 
exercise (e.g. not enough time to explain 
everything, content and language differ 
between article and verbal retelling, etc.).   
Class discusses the main constraints of 
broadcast news writing. 

 Segueing from this exercise, class 
discusses the defining characteristics and 
guidelines of broadcast news writing.  
Teacher provides verbal explanations and 
visual aids (e.g. handouts or PowerPoint). 

 Using professional examples and handouts, 
teacher explains concept and proper use of 
news leads and teases. 

 

Assessment Models:  

 Writing prompt: What are the main 
constraints of broadcast news writing?  
What are two guidelines we use when 
writing broadcast news that address those 
constraints?  How do they address them? 

 News analysis homework: Students watch 
a local television news show. Using the 
form provided, students analyze the 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Audience 

Topic: Broadcast News 

Goal 13: The student will be able to understand broadcast news writing characteristics and guidelines. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

information in the stories as well as the 
structure of the entire program.  
Assignments should be discussed in class 
to check for student understanding. 

 Class participation 

 

Additional Resources: 

 Newspapers 

 Handouts 

 PowerPoint monitor/projector 

 Class notes 

 A/V examples 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Broadcast News 

Goal 14: The student will be able to write a broadcast news story. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

5 14.1. utilize broadcast news 
writing guidelines. 

14.2. write a broadcast news 
story. 

14.3. explain the significance of 
a Target Audience when 
writing broadcast news. 

14.4. critique his or her own 
work and the work of 
others. 

( 1.4.12B, 3.2.12.A.1-9, 3.2.12.C.1 
& 5, 9.1.12.B, 9.2.12.B & C) 

 

 

Essential Questions: 

 What makes a broadcast news story good? 

 What makes content easy to follow and 
understand? 

 

Enduring Understandings: 

 All good broadcast writing keeps the audience 
engaged. 

 Different types of broadcast writing have different 
structures. 

 

Sample Conceptual Understandings: 

 News script format 

 

 

Learning Activities: 

(Analysis, Synthesis, Evaluation) 

 Through examples and news analysis 
homework, class discusses sensible 
newscast structure. 

 Through lecture and examples, teacher 
defines proper news script format. 

 Guided Practice: in small groups, students 
write a broadcast news story based on a 
newspaper article.  After each group reads 
its story aloud, the class discusses which 
stories are effective and / or changes that 
could be made and the associated reasons.  
Teacher guides and facilitates entire 
process. 

 As students write their news stories, they 
regularly share feedback with peers and 
teacher.   Recommended modes of 
feedback include roundtable discussion, 
feedback forms and checklists. 

 Final critique session should include a 
panel discussion of the news presentations. 

 If possible, it is recommended that the class 
work as a television crew to produce the 
entire newscast on video.  Teacher will 
instruct where necessary and facilitate 
throughout the production. 

 

Assessment Models:  

 Each student pretends he/she is a 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Broadcast News 

Goal 14: The student will be able to write a broadcast news story. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

television news producer and writes a 
broadcast news story based on a 
newspaper article that meets the needs of a 
target audience and specific time 
requirement.  It is recommended that the 
class arranges stories in a sensible order 
and videotapes their entire newscast.  It is 
recommended that news stories be graded 
using a rubric with the following categories: 
lead, content, mechanics, broadcast news 
guidelines, timing, and 
professionalism/performance.  If possible, 
the news stories could be based on 
research and interviews conducted by the 
students rather than newspaper articles. 

 Using forms designed for this purpose, 
students critique their news stories and 
those of their peers. 

 Panel discussion 

 Class participation 

 

Additional Resources: 

 Handouts 

 Class notes 

 Newspapers 

 Computers 

 Video & audio equipment 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Broadcast News 

Goal 14: The student will be able to write a broadcast news story. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Audience 

Topic: Children’s Educational Television 

Goal 15: The student will be able to identify appropriate material and techniques used in children’s 
educational television segments. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

1 15.1. Identify the purposes and 
 characteristics of 
 children’s educational 
 programming. 

15.2. analyze the way different 
 programs convey 
 information. 

15.3. understand guidelines for 
 writing children’s 
 educational television. 

15.4. identify specific audience 
 considerations that apply 
 when writing for children. 

(3.2.12.D.1., 3.5.12.A.3-4, 
3.5.12.B.2, 3.5.12.C.3) 

Essential Questions: 

 Is writing for children more specialized than other 
demographics?  Why or why not? 

 

Enduring Understandings: 

 All good writing keeps the audience engaged. 

 Different demographics have different needs. 

 

Sample Conceptual Understandings: 

 Strategies for writing children’s television (e.g. write 
simply, make it interactive, be concrete, make it 
fun) 

 

 

 

Learning Activities: 

(Knowledge, Comprehension, Analysis) 

 Using professional examples and students’ 
prior knowledge, class identifies types of 
children’s shows.  Class narrows down list 
to distinguish educational programming.  
What makes something educational 
children’s programming? 

 Using handouts, and video examples, 
students are introduced to the techniques 
used in all children’s educational 
programming.  Through class discussion 
and child development textbook, students 
further understand strategies geared toward 
to specific age groups. 

 Through small group performance activity, 
students examine and utilize professional 
script samples. 

 

Assessment Models:  

 Class participation 

 Journal entry: What were your favorite 
children’s shows when you were little?  
What did you like about them? 

 Homework analysis: Students watch a 
children’s educational television show and 
identify the material taught and techniques 
used to teach it. 

 

Additional Resources: 

 Child Development textbook 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Audience 

Topic: Children’s Educational Television 

Goal 15: The student will be able to identify appropriate material and techniques used in children’s 
educational television segments. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

 Handouts 

 A/V examples 

 Class notes 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Children’s Educational Programming 

Goal 16: The student will be able to create an effective children’s educational segment. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

9 16.1. apply guidelines for writing 
 for children’s educational 
 television. 

16.2. create and present a 
 children’s educational 
 television segment. 

16.3. communicate and work 
 within a small group. 

16.4. critique his or her own 
 work and the work of 
 others. 

(1.4.12B, 3.2.12.A.1-9, 3.2.D.1 & 
7, 3.5.12.A.3, 3.5.12.C.3-4, 
9.1.12.B, 9.2.12.B & C) 

 

Essential Questions: 

 What is the best way to convey my ideas? 

 How can I educate and entertain children at the 
same time? 

 

Enduring Understandings: 

 No matter how serious or fun, writing educational 
television takes extensive research and 
understanding of an audience. 

 

Sample Conceptual Understandings: 

 Appropriate material and presentation for age 
group 

 

 

 

Learning Activities: 

(Application, Analysis, Synthesis, Evaluation) 

 Utilizing homework assignment, review 
topics and teaching strategies from actual 
programs. 

 Through professional examples, review 
basic screenplay script format 

 As students write children’s educational 
segments, they regularly share feedback 
with peers and teacher.   Recommended 
modes of feedback include roundtable 
discussion, feedback forms and checklists. 

 Final critique session should include a 
panel discussion. 

 If possible, it is recommended that the class 
coordinate with the Working with Children 
class to present one or more of the 
segments.  The segments selected to be 
performed should be appropriate to the 
WWC age group and be easily translated to 
a live situation.  Teacher will facilitate 
throughout the production. 

 

Assessment Models:  

 Individually or in pairs, students pretend 
they are writing a segment for an actual 
children’s educational television show (e.g. 
“Sesame Street” or “Curious George”).  It is 
recommended that students utilize 
whichever script format (i.e. storyboard, 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Children’s Educational Programming 

Goal 16: The student will be able to create an effective children’s educational segment. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

two-column script, dramatic script) best 
suits their product.  To help focus students, 
it is recommended that the teacher provide 
a general topic to work with (e.g. a country 
in the world).  Students should be 
encouraged to present their segments in a 
variety of ways (e.g. PowerPoint, skit with 
cast and props, projected storyboard, etc.).  
Timing and material should be appropriate 
to target age group.  Students should also 
include an explanation of their target 
audience, concepts taught, and techniques 
used in their segments.  It is recommended 
that segments be graded using a rubric with 
the following categories: mechanics, format, 
structure, material, capturing and holding 
interest, presentation & explanation, timing. 

 Using forms designed for this purpose, 
students critique their children’s segments 
and those of their peers. 

 Panel discussion 

 Class participation 

 

Additional Resources: 

 Handouts 

 Class notes 

 Media Center 

 Computers 

 Child Development textbook 

 Video & audio equipment 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision, Audience 

Topic: Children’s Educational Programming 

Goal 16: The student will be able to create an effective children’s educational segment. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style 

Topic: Comedy 

Goal 17: The student will be able to identify and analyze the characteristics and styles of comedy. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

1 17.1. analyze the characteristics 
of “funny.” 

17.2. interpret different styles of 
comedy. 

17.3. understand elements of 
comedy. 

( 3.5.12.A.1-3, 3.5.12.B.2-3) 

Essential Questions: 

 What makes something funny? 

 What makes a good story? 

 

Enduring Understandings: 

 The basic building blocks of any good story are 
character, situation, and theme. 

 Sometimes starting with the end and working 
backwards is the best approach to a story. 

 

Sample Conceptual Understandings: 

 Strategies for writing good comedy sketches 

 

 

 

Learning Activities: 

(Knowledge, Comprehension, Application) 

 Compile a list of students’ favorite television 
shows (comedies or dramas).  Students 
answer the question, “What makes these 
shows good?”  Narrow down reasons to 
three main elements: character, 
situation/theme, background/setting.  
Teacher uses examples to demonstrate 
that every good show uses these building 
blocks. 

 Further demonstrate character, situation, 
and setting concepts through Chair 
Exercise: Teacher places two chairs in 
various arrangements and asks, “Who are 
in the chairs and where are they?”  
Students should respond with multiple 
answers (e.g. side-by-side chairs could be 
a boyfriend and girlfriend sitting at the 
movies).  Students may take this exercise a 
step further and actually play characters in 
the chairs and say brief pieces of dialog.  
Brief discussion follows this exercise to 
check for student understanding. 

 Watch a professional comedy sketch (e.g. 
“Monty Python’s Flying Circus” or “Saturday 
Night Live”).  Students respond to the 
sketch in a journal entry: what makes this 
sketch funny?  Class discusses what they 
thought made the sketch funny, including 
the characters, situation, and setting. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style 

Topic: Comedy 

Goal 17: The student will be able to identify and analyze the characteristics and styles of comedy. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

 Using handouts and examples teacher 
explains strategies for writing good comedy 
sketches. 

Assessment Models:  

 Class participation 

 Journal entry 

 

Additional Resources: 

 Handouts 

 A/V examples 

 Class notes 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Voice & Vision, Structure & Style, Audience 

Topic: Comedy 

Goal 18: The student will be able to create and present a comedy sketch or scene. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

3 18.1. utilize the elements of 
comedy. 

18.2. create and present a 
comedy sketch. 

18.3. apply audience information 
in writing. 

18.4. critique his or her own 
work and the work of 
others. 

(1.4.12B, 3.2.12.A.1-9, 3.2.D.1 & 
7, 3.5.12.A.3, 3.5.12.C.3-4, 
9.1.12.B, 9.2.12.B & C) 

Essential Questions: 

 How do you know if your writing is funny? 

 Where does all good writing start? 

 

Enduring Understandings: 

 Brainstorming, assessing, and revising are the 
keys to good writing. 

 Reading your work out loud is the only way to know 
how it will work on television or radio. 

 

 

 

 

 

Learning Activities: 

(Comprehension, Application, Analysis, Synthesis, 
Evaluation) 

 Using examples and handouts class 
reviews and further understands strategies 
for writing good comedy sketches. 

 As groups write their scenes, they should 
regularly read their work out loud to 
evaluate the effectiveness their scene.  
Teacher facilitates the entire writing 
process. 

 It is recommended that the students 
present their scenes and that a class 
discussion of strategies follows each 
presentation. 

 

Assessment Models:  

 In groups, students create a comedy scene 
or sketch using original basic characters, 
situations, and settings.  Sketch or scene 
should demonstrate students’ 
understanding of basic comedic characters, 
situations, and settings and the strategies 
for writing comedy. 

 

Additional Resources: 

 A/V examples 

 Handouts 

 Class notes 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Voice & Vision, Structure & Style, Audience 

Topic: Comedy 

Goal 18: The student will be able to create and present a comedy sketch or scene. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style 

Topic: Drama 

Goal 19: The student will be able to understand what makes a good story well told. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

6 19.1. understand what makes a 
good story well told. 

19.2. analyze examples of good 
stories well told. 

19.3. identify three-act structure. 

19.4. analyze examples of 
three-act structure. 

(3.2.12.D.1 & 7, 3.5.12.C.3) 

Essential Questions: 

 What makes a good story? 

 

Enduring Understandings: 

 A variety of elements come together to make a 
good story. 

 

Sample Conceptual Understandings: 

 Three-act structure (set-up, point of attack, end of 
first act, midpoint, end of second act, climax, 
resolution) 

 Elements of a good story well told (believable 
characters, three-act structure, world of story, 
unity, plant & payoff, etc.) 

 

 

 

Learning Activities: 

(Knowledge, Comprehension, Application, Analysis, 
Synthesis, Evaluation) 

 Through handouts, group activity, and 
teacher explanation, students are 
introduced to three-act structure. 

 Teacher plays a movie scene using three-
act structure (e.g. Raiders of the Lost Ark).  
As students watch, they write down which 
parts of the scene fall into the different 
sections of three-act structure.  After 
completing exercise, class discusses the 
results.  Teacher fills in missing information 
where necessary.  

 Class goes over The Red Balloon analyses 
to check for understanding. 

 After reading the scenes comprising the 
set-up step of a movie (e.g. The Road 
Warrior), students write a journal entry 
about what the set up tells us about the 
main character (personality, values, back 
story, etc.) and the world where this story is 
taking place (society, the people inhabiting 
it and their lifestyle, some assumptions 
about the history how things have ended up 
this way etc.).   If possible, the class should 
also watch the scene.  Discuss journal 
entries.  Teacher fills in missing information 
where necessary. 

 The above exercise can be used as a 
jumping off point to the next step.  Through 
handouts, examples, and class discussion, 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style 

Topic: Drama 

Goal 19: The student will be able to understand what makes a good story well told. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

teacher introduces students to the elements 
of a good story well told.   

 

Assessment Models:  

 Class participation 

 The Red Balloon three-act structure 
analysis: Students read the story outline for 
The Red Balloon and watch the short film.  
In pairs/small groups, students put the 
outline points into the categories of three-
act structure.  Class discusses outlines and 
evaluates which make sense and why. 

 Each student chooses a movie or television 
show that he/she thinks is a good story well 
told.  In essay form, each student identifies 
and explains at least 3 strategies the movie 
or television show uses and how it uses the 
strategies.  If possible, students should 
bring the movie or show to class and 
present their conclusions.  It is 
recommended that a rubric be used as a 
grading tool for this assignment. 

 

Additional Resources: 

 Handouts / readings 

 A/V examples 

 Professional samples 

 Computers 

 Class notes 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style 

Topic: Drama 

Goal 19: The student will be able to understand what makes a good story well told. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision 

Topic: Drama 

Goal 20: The student will be able to create an original character and a dramatic scene. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

4 20.1. develop empathetic 
characters. 

20.2. create a monologue or 
dialog utilizing original 
characters. 

20.3. communicate and work 
within small groups. 

(3.2.12.A.2-9, 3.2.12.D.1 & 7, 
3.5.12.C.4, 9.1.12.B, 9.2.12.B & C) 

 

Essential Questions: 

 What makes a character believable? 

 How do writers create memorable characters? 

 

Enduring Understandings: 

 The best characters are the ones with dimension. 

 

Sample Conceptual Understandings: 

 Six stages of creating a dimensional character 
(observation/experience, physical description, core 
and consistency, paradox and complexity, 
emotions/attitudes/values, detailing) 

 

 

 

Learning Activities: 

(Knowledge, Comprehension, Application, Analysis, 
Synthesis, Evaluation) 

 Students think of someone they really like.  
Think about the qualities that you like about 
that person.  Think further to other details of 
that person.  These may be consistent or 
paradoxical to the first qualities (like Lenny 
from Of Mice and Men).  This is the first 
step to creating a character. 

 Class discusses television, film, or literary 
characters that they really like or dislike.  
What makes them memorable?  Class 
discusses the concept of “dimensional” 
characters. 

 Using handouts and examples, teacher 
explains the six stages of creating a 
dimensional character 
(observation/experience, physical 
description, core and consistency, paradox 
and complexity, emotions/attitudes/values, 
detailing). 

 As students create their characters, they 
regularly share feedback with peers and 
teacher.   Recommended modes of 
feedback include roundtable discussion, 
feedback forms and checklists. 

 

Assessment Models:  

 Students imagine that they’ve been hired to 
create a new character for a television 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision 

Topic: Drama 

Goal 20: The student will be able to create an original character and a dramatic scene. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

show.  Each student writes his/her own 
character study.  The character should be a 
multifaceted person, so students should 
incorporate all the aspects learned about in 
class.  Some questions students may 
consider answering in their character 
studies:  What does this character look 
like? How old is he/she? What is his/her 
name?  What are some examples of this 
character's speech/words.  What are some 
examples of this character's thoughts?  
What are some examples of this character's 
actions?  How do other characters view this 
character?  What does this character do for 
fun or for personal interest?  What would 
this character want if he/she could have 
anything in the world?  What are the 
relationships to other characters that this 
character has?  If possible, students should 
use the media center for character research 
and for typing their character studies. 

 In pairs, students use their original 
characters and concepts of a good story 
well told to write a short dialog.  Students 
may put their characters in the situation of 
their choice as long as it’s school 
appropriate (e.g. on line at a bank, in a 
surfing lesson).  It is recommended that a 
rubric be used as a grading tool. 

 It is recommended that students present 
their dialogs with a class discussion to 
follow.  Recommended topics for 
discussion: Do you relate to either 
character?  Why? Do you believe this 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Message & Story, Structure & Style, Voice & Vision 

Topic: Drama 

Goal 20: The student will be able to create an original character and a dramatic scene. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

dialog?  Why?  What causes and effects 
are occurring? 

 Class participation 

 

Additional Resources: 

 Handouts / readings 

 Class notes 

 A/V examples 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Structure & Style, Audience 

Topic: Screenplay 

Goal 21: The student will be able to identify the characteristics and significance of the screenplay 
format. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

2 21.1. identify the characteristics 
of the screenplay format. 

21.2. understand the 
significance of the 
screenplay format. 

21.3. communicate and work 
within small groups. 

(3.5.12.A.3, 3.2.12.D.1, 9.2.12.C) 

 

Essential Questions: 

 Why do professional television and film writers use 
the screenplay format for scripts? 

 Who affects a writer’s message before it reaches 
an audience? 

 

Enduring Understandings: 

 While every story begins with a writer, many 
people contribute to the final product. 

 

Sample Conceptual Understandings: 

 Screenplay format 

 

 

 

Learning Activities: 

( Comprehension, Analysis, Synthesis) 

 Group activity: class plays parts in a 
reading of a professional screenplay 
(including a narrator).  After they finish 
reading the scene, students identify what 
we know about characters, settings, and 
production based on the script alone.  
Students then watch the scene and answer 
the question, “How does the actual scene 
compare with the image in your mind based 
on the script?  What does that tell us about 
screenwriting?”  Teacher explains that a 
writer’s overall message and any specific 
elements he/she thinks are important are 
made clear in his script, but a director is 
trusted to interpret and convey that 
message into a production, and an editor is 
trusted to put that message into a movie or 
television show. 

 Through handouts, examples, and small 
group activity, students further analyze and 
understand the screenplay format. 

 

Assessment Models:  

 Class participation 

 “Give One Get One” activity: after reading 
handouts about the screenplay format, 
each student writes something he or she 
understands about screenplay format on a 
grid provided for this purpose.  Each 
student then fills in the rest of the grid with 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Structure & Style, Audience 

Topic: Screenplay 

Goal 21: The student will be able to identify the characteristics and significance of the screenplay 
format. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

information from the other students in class.  

 

Additional Resources: 

 Handouts / readings 

 Class notes 

 A/V examples 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Structure & Style, Voice & Vision 

Topic: Screenplay 

Goal 22: The student will be able to write a short original drama or comedy screenplay. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

10 22.1. utilize the screenplay 
format. 

22.2. design an original comedy 
or drama utilizing skills 
and understandings 
developed throughout the 
course. 

22.3. write a story with his or her 
audience in mind. 

(1.4.12B, 3.2.12.A.1-9, 3.2.D.1 & 
7, 3.5.12.A.3, 3.5.12.C.3-4, 
9.1.12.B, 9.2.12.B & C) 

Essential Questions: 

 How does a writer tell the best story he can? 

 How can a writer make his voice and vision clear? 

 

Enduring Understandings: 

 Ultimately, the job of a broadcast writer is to 
convey his voice and vision to an audience. 

 

Sample Conceptual Understandings: 

 Screenplay format 

 

 

 

Learning Activities: 

(Application, Analysis, Synthesis, Evaluation) 

 Through discussion and notes on board, 
class reviews the first building blocks of a 
story. 

 Throughout brainstorming and writing 
sessions, students and teacher regularly 
share feedback.  Recommended modes of 
feedback include roundtable discussion, 
feedback forms and checklists. 

 Final critique session should include a 
panel discussion and performances of each 
screenplay. 

 Using handouts and laptop computers, 
teacher demonstrates how to format their 
screenplays. 

 

Assessment Models:  

 Class participation 

 Individually or in pairs students write their 
own comedic or dramatic shorts using the 
screenplay format.  It is recommended that 
timing guidelines be 4 to 7 minutes.  It is 
recommended that this assignment be 
graded using a rubric with the following 
categories: mechanics, format, structure, 
characters, effective writing strategies, 
timing, and individual contribution. 

 Using forms designed for this purpose, 
students critique their screenplays and 
those of their peers. 

 Panel discussion 
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Curriculum Management System 

Subject/Grade Level:  

Writing for Television and 
Radio / 9 – 12 

Big Idea: Structure & Style, Voice & Vision 

Topic: Screenplay 

Goal 22: The student will be able to write a short original drama or comedy screenplay. 

Objectives / Cluster Concepts / 

Cumulative Progress Indicators 
(CPI's) 

The student will be able to: 

Essential Questions, Enduring Understandings,  

Sample Conceptual Understandings 

Instructional Tools / Materials / Technology / 
Resources / Learning Activities / 
Interdisciplinary Activities / Assessment Model 

 Class participation 

 

Additional Resources: 

 Handouts / readings 

 Computers 

 Class notes 

 

NOTE:  The assessment models provided in this 
document are suggestions for the teacher. If the 
teacher chooses to develop his/her own model, 
it must be of equal or better quality and at the 
same or higher cognitive levels (as noted in 
parentheses).  

Depending upon the needs of the class, the 
assessment questions may be answered in the 
form of essays, quizzes, mobiles, PowerPoint, 
oral reports, booklets, or other formats of 
measurement used by the teacher. 

 
 

 

 



 61 

Writing for Television and Radio 

 
COURSE BENCHMARKS 

 
 
 

The Student will: 
 
 
1. Understand and utilize terminology associated with radio and television. 
 
2. Recognize the various methods used to convey messages through radio and television. 
 
3. Learn how to incorporate the proper use of format and style into written work. 
 
4. Write public service announcements and commercials designed for a specific target audience. 
 
5. Gain an understanding of the basic elements of television and radio production. 
 
6. Research and design a broadcast interview.  
 
7. Write broadcast news copy to meet the needs of a specific target audience. 
 
8. Create a children’s educational segment. 
 
9. Develop original comedic and dramatic characters. 
 
10.  Write a comedy sketch. 
 
11.  Write a short screenplay using appropriate writing procedures. 
 


